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*, Having signed tosharpTone Records worldwide, Don Broco released thelr latest single ‘Everybody: In July
The nds latest album “Automatic” is now n North America and saw “Money Power Fame”
premler on Bllhcard.com with over 70+ spins in it’s first week on Sirius FM, going straight into Hyper Rotation.
o 2017 will see the band head out on their first ever US tour supporting State Chal April, and first ever
Japanese shows with One Ok Rock for their Osaka arena shows in February.
o Their last UK headline tour saw the band performing 2 dates at every venue back-to-
Playing their debut Priorities and latest album Automatic on respective nights. Every date is now sold out with
their London shows selling 2,000 tickets in under 5 minutes
« The band's first headline European tour sold out 5 dates with multiple venues being upgraded. The band
recently completed a UK arena tour with Bring Me The Horizon which saw them play two
sold out 02 Arenas in London
« They also completed a European tour with Bring Me The Horizon which saw them play in front of 60,000 people.
he band toured with 5 Seconds Of Summer throughout their UK and EU arena
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tour during the summer of 2016, performing to 450,000+ people.
« Their second record, titled ‘Automatic’ and produced by Jason Perry (Mcfly, Kids In Glass Houses)
was released on August 7th 2015 and reached number 6 on the UK Ofticial Album Chart,
interest and has been taken on by

 The first single
New Look lor their online Autumn ad campaign.
n’s Guitar Hero. The band have made

« 'Automatic’ (slngle) :Iso appears on EA’s Madden 16 game and Activi
on E4’s BAFTA award Made In Chelsea, whilst also
pro a handful of songs for the ever-popular soundtrack.
+ A special two- song performance was recorded as part of the seri le airing in June 2015.
o The band’s debut full-length Pnonnes (released in August 2012) reached number 1 in me iTunes Rock chart
5 in the UK Official Album Chart.
« The singles "You Wanna Know?", "Whols Truth and 'Hold On’ both spent time
on the BBC Radio 1 B-list.
« "You Wanna Know?" established itself in the Top 40 of the UK Singles Chart and rose to number one on
the iTunes Rock Chart.
« The band finished the ‘Priorities’ campaign in December 2013 with a UK headline tour, that included a sold-out
how at London’s Roundhouse.
« The band headlined the 2015 Kerrang! Tour as a successful start to the campaign and have spent the summer
on the festival circuit with notable appearances at Slam Dunk, Y Not, Godiva, Truck, Arenal Sound (Spain) and

LongLake (Switzerland).
« The band have played Reading & Leeds festival for five consecutive ye:
« To finish a victorious 2015, the band set out on a completely sold out UK headline tour, finishing at Brixton
Academy.

SOCIALS
Facebook - 100,000+ followers | Twitter - 80,000+ followers
YouTube subscribers - 15,000+ | Instagram - 60,000+ followers
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MANAGEMENT - Craig Jennings, Matt Ash and Ben Husted at Raw Power Management
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Livy Jenkins, Dawbell PR (online), Mark Murphy - Dawn Promotions seph Hamilton - Hart Media (regional)
EOOKING AGENT - Geoff Meall, Unitod Tatont Agency (UK) |Anduw Ellis APA (US




